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Agenda:

Benefits of Mail
Checklist for Mailers

Informed Delivery
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Direct Mail – 17 Days

Facebook -
5 Hours

Email –
17 Seconds

LinkedIn –
24 Hours

Twitter  -
18 Minutes

*Sprocket Websites
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What Draws People’s Attention?

Research by Dr. Siegfried Vögele
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Directional Cues are Influential

• Images can guide user’s 
attention

• People are naturally drawn to 
faces and human features

• Users will almost always follow 
the direction the image is 
gazing

• Placing copy in line of sight of 
image is almost always seen

Source: Precision Dialogue
“10 Key Findings in Eye Tracking Research” 2016 
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Numerals get more Attention than 
Words

• For numbers to be 
noticed, don’t spell 
them out 

• Example – “2X” is 
seen more often 
than “double”

• Making numerals 
larger than body 
copy increases 
visibility and 
retention
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Welcome | Postal Explorer (usps.com)

USPS | PostalPro

https://pe.usps.com/
https://postalpro.usps.com/
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USPS Business Customer Gateway

https://gateway.usps.com/eAdmin/view/signin
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October 2022

50.5 Million 
Registered Users
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22https://youtu.be/f7BsjGRoaio

https://youtu.be/f7BsjGRoaio
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Thank you.
Randy Schwartzenberger
United States Postal Service
Business Mail Entry Unit
2220 E Bismarck Expy
Bismarck ND 58504-9997
(701) 221-6533
randy.a.schwartzenberge@usps.gov

Jodene(Jody) Guodace
USPS HQ Territory Representative
2220 E Bismarck Expy #207
Bismarck ND 58504-9998
701.319.8729
jodene.l.guodace@usps.gov

mailto:randy.a.schwartzenberger@usps.gov

